The Market

 
“A Day in the Life of Oscar the Cat” received international media attention for a number of reasons. It was about a cat with uncanny abilities and offered a unique perspective on death and dying. It is likely that a follow up book on Oscar, the most downloaded article on internet sites such as Yahoo and MSN following the release of the essay, will maintain a similar audience. 


ROUNDING WITH OSCAR offers a way to discuss death and end of life care by sharing anecdotes – both mine and Oscars – so that readers can understand what the final phase of life actually is. It will show how animals and nursing homes can play positive roles. I hope it will expand our awareness of the importance of planning for this final stage, as well as provide thought-provoking, touching, engaging and sometimes even amusing stories in a world rarely seen from the outside and often misunderstood.  

There are currently no books on the market like ROUNDING WITH OSCAR. The closest example I can find of a book that deals with death as directly and humanely as I intend to address it is Sherwin B Nuland’s How We Die (Vintage, 1995).  Dr Nuland’s book stressed that doctors should instil in dying patients the hope not for a miraculous cure but for the dignity and high quality of the remainder of their lives as well.  


For examples of best sellers that demonstrate how much our animals mean to us, and the profound roles they play in our lives, one need not look further than the tops of the lists and at the successes of John Grogan’s Marley and Me in the non-fiction category and Sara Gruen’s Water for Elephants in fiction. 
Publicity


Following the publication of the essay on Oscar the Cat, I received international media attention appearing on almost every major radio and television station in the United States, Great Britain, Australia, Canada, Germany, Spain, The Netherlands, Japan, South Africa, Columbia, New Zealand, and Brazil. An associated press article related to the Oscar the Cat story garnered front page attention in almost every newspaper around the world. During the hours that followed the essay’s release, I appeared on:

CBS Evening News

NBC Nightly News

Good Morning America

The Today Show

CNN

Headline News. 

I also conducted interviews for nationally and internationally syndicated radio stations including:

CNN Radio

National Public Radio

BBC World View. 

Both Oscar and I received attention in articles published in People and the AARP magazines. 

Marketing


Given the subject matter discussed in this book, it will be possible to market Oscar through societies like the Alzheimer’s Association and the American Association of Retired Persons (AARP). I would like to make this book a potential resource to patients confronted with aging issues and to families dealing with aging parents. 

Timeline
Expected completion date—twelve months from contract.
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